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WHO WE ARE WHATWE DO

We partner with medical organizations to help save
and change lives by connecting consumers locally
COXH EALTH 7 \ ) with the healthcare providers they need.
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WHY IS CHANGE NEEDED? DISRUPTION IN HEALTHCARE.

Affordable Care Act

Declining reimbursement

New entrants into health eco-system (retail, pharmacies, supermarkets)
Technological access and telehealth

Health Ecosystems vs. Systems of One

Changing needs of Millennials

Healthcare professionals hiring gap

PERCEPTIONVS REALITY
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CONSUMERISM

CONSUMERISM - U.S. RETAIL CLINICS.

“Though healts care s exporiencing a sefsmic
shitin the type of care modem consumers

4 minute
clinic’

S

CLINIC
s

+2,800 U.S. Retail Clinics

FIRST STEP

IDENTIFY

Research insights and informs srateg)

Identify the Right Patients

DRIVERS OF CONSUMERISM

+ Self-Diagnosis
+ Clean Eating

+ Medical Shopping

« Pricing Transparency
« User Experience

« Applification

DATA- R‘E}
| NG

- »

IDENTIEY THE RIGHT PATIENTS - PREDICTIVE ANALYSIS - SERVICE LINE GROWTHPROJECTIONS

The Advisory Board Market Planner
Birth Rates by 2021
Inpatient Delvery Volume Projections — Long Island

Inpatient Delvery Vokume Projections — Long Isand,
Rockiand, Richmond, Wesichesier
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APPLIFICATION

ouR seuee
A data-driven strategy reduces patient acquisition
costs, increases marketing spend effectiveness, and
establishes long-term profitable patien:

relationships.

IDENTIEY THE RIGHT PATIENTS - PLAN FOR THE FUTURE
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Data.driven approach d to
o 220 new IVF prone cals
o in'he first2 mons
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http://www.wftv.com/?ntv_a=fWQDAAAAAADbIPA&prx_ro=s
http://www.wftv.com/?ntv_a=fWQDAAAAAADbIPA&prx_ro=s

IDENTIFY THE RIGHT PATIENTS - PREDICTIVE ANALYSIS — SERVICE LINE GROWTHPROJECTIONS

The Advisory Board Market Planner
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Drivers of Pediatric Outpatient Services

dvances n =
[ T— i igh
ectnalgy alow mary P erage may e more immigaton val
procedures © be pavens to seok cae for experience reater
accompished nphysican e chiden pediarics volume growh
o

cae oy (0
and procedues

IDENTIFY THE RIGHT PATIENTS - LOCAL EXAMPLE

Prevalence of ailments.
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Sleep Apnea. 47%

IDENTIFY THE RIGHT PATIENT | PREVALENCE OF INSOMNIA

R 100 Mik Radius around Memphis
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PATIENT PROFILES - DEMOGRAPHICS & LIFESTYLE

Demographics

Employed

uondwnsuod eIpay

IDENTIFY THE RIGHT PATIENT | PREVALENCE OF ADDIADHD

100 Mike Radius around Memphis
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IDENTIEY THE RIGHT PATIENT | PREVALENCE OF MIGRAINE HEADACHES

AT 100 Mike Radius around Memphis —
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IDENTIFY THE RIGHT PATIENT | PREVALENCE OF BACKACHE/BACK PAIN

100 Mile Radius around Memphis
Souce: T Addsary Bod Conpry

IDENTIEY THE RIGHT PATIENT | PREVALENCE OF MUSCLE STRAINSPRAIN
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100 Mile Radius around Memphis
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IDENTIEY THE RIGHT PATIENT | PREVALENCE OF SINUS CONGESTIONHEADACHE

IDENTIEY THE RIGHT PATIENT | PREVALENCE OF RESTLESS LEGS SYNDROME
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not only what

100 Mik Radius around Memphis
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Engage the Right Patients

nal Media

ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY.
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100 Mike Radius around Memphis
Sarca: e ivisory Bowd Conpary

ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY

MEET CHUCK.
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ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY
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IDENTIEY THE RIGHT PATIENT | PREVALENCE OF SLEEP APNEA
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100 Mile Radius around Memphis
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ENGAGE THE RIGHT PATIENTS THROUGHOUT THEIR ENTIRE JOURNEY.
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ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY

60% through their

journey before
contacting a
provider
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ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY

HOWWEDO I

ACQUIRE

Resufs-dven Learming obsessed.
Acquire the Right Patients

SUCCESSSTORIES

73% increase in new patient phone inquiries during first year
~Southeast Orthopedic Specialists (Jacksonville, FL)

412 new phone calls and 72% increase in traffic duri

first year
~Kavali Plastic Surgery and Skin Renewal (Atlanta, GA)

+50% of traffic driven to practice driven by CHV
~Florida Otolaryngology Group (Orlando, FL)

220 new IVF phone calls & 157 social inquiries during first tv
~Fertility Clinic in Florida

> months
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ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY

ACQUIRE THE RIGHT PATIENTS

Use multiple analytics tools for a holistic view of what's driving ROI.

Proper tracking alows us o betier optimize campaigns, wich leads 10 sigrificanty beter performance.

0000

KPI Consuing Technology  TagManagement  Custom Reporing ROl Analysis

COUEAT)

CONTINUING EDUCATION

Understanding Orthopedic Consumer Atuges &
Behaviors Todsy

Towvany oy 22 3000
280 pm -390 po 5T

ROB KLEN
Founder & CEO
Ko & Panners
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ENGAGE THE RIGHT PATIENTS THROUGHOUT THER ENTIRE JOURNEY
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